
 THE

SPATACULAR
ISSUE

EXCITE ~or~ ESCAPE?
THAT is the question.

5-star spa 
services
How your salon can meet 
the challenge

Marketing 
genius 
Made easy
Marketing tools that brand 
and build your business

Behind 
the taBLe
Healthy working you 
can live with

geL’s 
BeLLs
Rox rings the virtues of 
this premium pedi service

Jan’s 
top ten
What do you think 
made the list?

issue one • volume one  the news, the views and industry buzz 



SuMMeR
gReetingS!
THIS SEASon, do yoU 

wAnT To EXCITE—oR ESCAPE?  

Both? It all starts with the senses. 

Sight, smell, touch, sound and taste form powerful emotional 

responses and connections. when you use these connections 

to shape your professional services, your clients will be thrilled 

and will keep coming back for more!

Letter 
from 

the editor
JAn ARnoLd

Cnd Co-Founder

M
ood-focused services are 
the theme of our first issue 
of nailink. We are extremely 
proud and excited to 

present this dynamic new 
communication which brings you 
the latest in technology, services and 
products from our brand experts. 

Ask yourself: where does your 
client want to be “taken” today?  in 
the following pages, you will learn new 
ideas that will empower you to satisfy 
your clients’ every need.  Hand and 
foot beauty services are not just 
about immaculate, impeccable 
grooming, but always 
rewarding the client on 
an emotional level with 
the most enlightening 
sensory experience.

Let CnD be your 
guide to channel 
your clients’ level 
of stress and 
energy, then 
shape your 
services 
accordingly. 
use visual 
cues to 
create an 
inviting 
professional 
presentation 
as you work... 
choose fragrance 
to set the mood, 
set a pace that 
stimulates the right 
chi and bring your 
healthiest self as a 

source of support and inspiration to 
your client.

this issue also brings you smart 
business advice about working with 
quality and synergistic systems, setting 
smart and value-added pricing and 
manifesting your professional best 
through ongoing education.

taking this sensory journey really hits 
home as i write to you in the vibrance 
of summer, when colors, fragrances and 
textures are at their most vivid.  

enjoy it all, and thanks 
for reading.

T H e     L i s T

i love the heightening of the 
senses that summer 

brings. Longer days—balmy nights and 
the sun is at its most radiant. And we feel 
and look our most radiant too. these are 

the season’s musts for me:

GO GREEN: Loads of fresh organic 1. 
veggies spritzed with fresh lemon

GO BARE: Evening jogs on the beach… 2. 
barefoot. Good for body and “sole”

GO FAB: Elegant new 3. 
summer enhancements—white 
shimmer elongated beds, clear 
tips with silver sequins in a 
sleek almond shape and a sexy 
dimensional side arch… so glam, 
like slipping into your highest 
high heels

CELEBRATE: Summer 4. 
parties that feel like 

they’ll never end

REFRESH: A Marine Cooling 5. 
Masque cooler on my toes 
after a day of play

GET CONVERTIBLE-READY:  6. 
Make my hair shorter, fiercer 
and awesomely blonder!

SOLAR THERAPY: Rest easy knowing 7. 
that I’m absolutely, positively getting 
enough Vitamin D

CHILL OUT: Drench my skin with new 8. 
Citrus Hydrating Lotion after a day in the 
sun (I keep mine in the fridge for that cool 
moisture fix!)

DIG IN: Relish the incredibly fresh 9. 
pleasures of the farmer’s market—
sweet white corn, heirloom 
tomatoes and red ripe watermelon

10.  POOL-PROOF MY MANI:  
Go for the big bottle of  

SolarOil™ to be sure I 
waterproof my nails all 
summer long



Clients now more than 
ever are seeking value; fair 
prices for quality services 
that last.  Featuring CnD’s 
newly revived Spa system on 
your service menu lets you  
connect with your clients on 
a whole different level based 
on their desires, dispositions 
and preferences, by offering 
“mood-focused” services. 

Need a lift? 
ExCITE. ENERGIzE. REFRESH. 
   These three simple words 
convey a myriad of thoughts 
and feelings. It’s about thrilling, 
awakening, renewing and 
heightening the spirits. 
   New Citrus SpaManicure™ 
with an energy-bursting 
citrus fragrance, and Marine 
SpaPedicure,™ with its sea-
inspired essence, can uplift your 
clients on the dreariest of days.

How about a comforting 
diversion?   
ESCAPE. ExHALE. RELAx.  
   These words conjure up calm, 
comfort and peacefulness. It’s 
about going away on a voyage of 
relaxation, and melting away the 
cares of the day.  
   Almond SpaManicure, with 
its soothing almond fragrance, 
and Earth SpaPedicure, with 
warming, earthy ingredients, 
take your clients to a serene 
place instantly. 

Spotlight Videos
new instructional 

videos are available on 
cnd.com for each of 
our four Spa systems. 
they feature business-
building ideas, massage 
techniques and detailed 
step-by-steps. 

We’re certain you 
will find the renewal 
of the Spa category 
exciting and inspiring, 
and that the new 
products, tools 
and support you’re 

reading about in this issue 
of nailink will ensure your 
continued success as a  
CnD nail Professional.

gotta 
get it!

AnA ZUAZo 
Cnd Marketing 

Manager

Cnd’s luxuriant, indulgent Spa systems help you elevate 

your client services into personalized, unique experiences 

they will remember and recommend.



EXCITEescape
the truth is—as we implement 

premium prices for premium 
services—we must be sure to 
deliver on our promises. 

Here’s the simple fact. Salons  
should provide services that are 
customized to each client and 
exceed their expectations with an 
exceptional experience. it can be 
that easy, and requires little to no 
added investment on your part.

Bringing the “Spa experience” 
into the salon is a simple 
transition that requires far less 
embellishment than you might 
think. 

the real flourish in creating 
a memorable experience is 
providing a service in tune with 
the customer’s mood. Don’t 
assume every client wants to be 
completely relaxed by the 

CUSToM SERvICE. 

EXCEPTIonAL EXPERIEnCE. 

It’s often all too easy to use language 

we think sounds appealing. How many 

signs do we see during the day bragging 

“nail Salon… and day Spa?” what does 

that really mean? A steam room, some 

lockers and a massage table? or is it 

really a statement of a spa experience 

that will make the customer feel 

indulged and nurtured?

doUg SMITH
Cnd director of 

Education Programs



EXCITEescape
end of a service; some may be 
in a terrific mood and excited 
about what the day has in 
store. Services that 
alleviate stress and help a 
client release their tensions, 
oR stimulate the senses and 
energize the client beyond 
the expected take intuition 
and connection. Listen to 
their spoken and unspoken 
signals, and then customize 
the service with the right 
product systems. Recommend 
products that answer their 
beauty goals and you’ll gain 
unwavering customer loyalty 
as a leader in professional 
hand & foot beauty.

World-class spas charge 
premium prices that exceed 
the norm, yet they still have 
customers waiting for their 

services. the secret?  under-
standing that great service is 
the combination of a perfectly 
trained staff, quality products 
and custom client attention.

the Remède Spa at the 
St. Regis Hotel in Punta Mita, 
Mexico is a prime example of 
this philosophy. their mission: 
“Remède Spa recognizes each 
guest, each face, each body 
is unique. We customize each 
treatment to meet your indi-
vidual needs and to deliver
the benefits you seek. no 
luxury is spared in our quest 
to create unparalleled results 
and experiences.”

if you were ever fortunate 
enough to enjoy their services, 
you’d appreciate how they 
stand behind this statement. 
each manicure is perfectly 

executed 
with a 
consultation 
to determine 
the client’s 
beauty 
goals. nail 
Professionals  
show 
meticulous 
attention 
to cuticle removal while 
respecting the integrity of 
the nails, and always perform 
careful overall grooming by 
offering the proper treatments 
to match the condition of the 
nails and skin. 

First and foremost it is a 
professional service in every 
way, transforming a simple 
manicure into a pampering, 
customized and technically 

exceptional 
experience. 

Finally, 
there is 
no better 
investment 
than 
keeping up 
to date with 
education. 
in our fast- 

paced industry, professional 
courses stretch our technical 
skills, enhance our business 
knowledge and get our 
creative juices flowing. 
ongoing education is the  
best way to build world-class 
services and a reputation 
that’s hard to beat. 

Visit cnd.com for a list of 
classes in your area.



Brisa™ gels 
offer a 
semi-
permanent 
protective 
coating 

with the 
versatility to 

sculpt on fingers 
oR toes. Brisa gel offers 21 
color options allowing you to 
mix and match to a favorite 
dress, accessorize sandals or 
complement any skin tone, 
whether sun-bronzed or  
sun-blocked. 

think longer wear, no 
dry time and a customized 
approach that will maintain 
client loyalty and warrant  
a higher ticket 
price. With up 
to 3 weeks of 
perfect wear, 
gels are an  
ideal service  
for summertime 
toes!

Here are a 
few “personal 
service” ideas to 
get you started 
and bring out 
your clients’ 
alter-egos. Be 
sure to begin 
with a base coat 
of Brisa Clear 
or Pink Sculpting gel before 
brushing on the color gel of  
your choice. For maximum 

protection, remember to seal 
and shine with Brisa gloss.
 For the chic classic client, try 
going dark with “Nail Noir”

2 parts Purple
1 part Red
1 part Green
1 1/2 parts Blue

For the eclectic client, go 
bold and colorful with 

“Tropinkal”
2 parts White
1 part Red
1 part Orange

For the conservative client, 
go “Nuevo Nude”

2  parts Opaque Warm 
Sculpting Gel

1 dot of Orange
1 dot of Green

to add 
sparkle or 
shimmer to any 
color, brush on 
a coat of Brisa 
gold Shimmer, 
Silver Shimmer 
or Silver Frost 
gel. Voilà!

Like any 
new salon/spa 
service, the 
key to success 
is promotion. 
Wear Brisa uV 
gel on your 
own toes and 
suggest it to 

clients as a seasonal service 
when feet and toes are  
more exposed. 

Don’t 
forget this is a 

premium service and 
should be priced as such. 
Position the specialty 
service at least 30% 
higher than the cost of a 
regular pedicure.

For more information on 
custom color blending and 
Brisa gels, visit cnd.com.

“With up to 

3 weeks 

of wear,  

gels make  

a perfect 

service for 

summertime 

toes!”

T
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RoXAnnE 
vALInoTi

Cnd Education
Training 

Manager

geL’s 
BeLLs!
Sunshine, sandals, and sundresses—it must be 

summer. The perfect time to spruce up your 

pedicure offerings and your profits. As nail 

Professionals, we get the same request from 

clients every year; “i’m going on vacation; can 

you make my pedicure polish last for 3 weeks?” 

THInk gELS!



it’s 3 pm on a Friday. You’re 
doing your 6th pedicure   
within your 10-hour day 
with 4 more to go! With 
the exception of a gigantic 
cup of coffee that has now 
gone cold, you 
haven’t eaten a 
thing, let alone 
had a chance 
to use the 
restroom. Your 
sugar levels 
have dropped 
causing a snack 
attack, and your 
metabolism 
has slowed to a 
snail’s crawl. the 
only muscles 
you’ve used are 
those in your 
arms, hands and of course, 
your face. Sound familiar?

Balancing demanding 
salon hours with personal 
obligations can take a toll 
on our physical well-being.  
Heart disease is the number-
one killer among women—

and because 
our profession 
also requires 
us to sit for 
long periods of 
time, we’re at a 
higher risk than 
many. it’s time 
to take a look at 
making changes 
that will help 
you feel and 
look better and 
live longer as 
well. A healthy 
mind, body and 

spirit will also help you serve 
your clients better. 

take these three simple 
steps towards a healthier you: 

PROMISE: Promise 
yourself to take one 

day at a time and 
make healthy 

changes. 
PLAN: 

Planning 
is the key 

to success. 
We live by 

our “appointment 
book,” so pencil in the 

time to make sure you 
are a priority. Book 
a few extra minutes 
between clients to 

take a stretch or  
lunch break.

Begin your day a half 
hour earlier and take a 

brisk walk. 
Substitute water or green 

tea for soft drinks. Start small 
and see big rewards.

 PREPARE: nobody’s 
perfect all the time, but 
you can prepare for most 
occasions.  

Don’t skip breakfast. 
eating breakfast kick starts 
your metabolism in the 
morning and keeps your 
engine running all day. 

Pack a healthy lunch and 
snacks that will sustain your 
energy level all day. Almonds, 
low-fat cheese, yogurt and 
fruit are all good choices

need a little motivation?
NAILS Magazine and CnD 

have joined forces to develop 

healthy tech talk—a 
blog support team for 
nail Professionals who 
want to make positive 
lifestyle changes. this blog 
has inspired many nail 
Professionals to turn over a 
new leaf and offers valuable 
suggestions for healthy living. 
Check it out at:  
http://blogs.nailsmag.com/
healthy because we are all  
in this together.

“It’s time to 

take a look 

at making 

changes that 

will help you 

feel and look 

better...”

BUff 
RoXAnnE vALInoTI

Cnd Education 
Training Manager

What a site!
PAMELA EvAnS

Cnd Internet 
Communications 

Manager

LOG ON AND ExCITE. ENERGIzE. REFRESH.
Visit cnd.com for all the information you need to 

invigorate your Spa business. You can:

•  Register to win a FRee 
Citrus SpaManicure™  
Starter Pack

•  Watch all of  
our “Spotlight”  
instructional videos

•  Find a class in  
your area

•  Download MSDS for  
your salon

• Balance your budget and learn how little you’re  
spending for each service with our handy  
“Cost per Service guide” 

ADDRESS TO IMPRESS!
Want to pump up your Spa service power? Be one of 

the first 75 to log on to cnd.com and receive a FRee set of 
customizable Spa service postcards! CnD now has Salon 

Resource tools on-line.  
Just log on to:  
cnd.com/freepostcards 
and you could win  
100 customizable  
Spa postcards  
($60.00 uS value). 

Choose from one of 
three styles and add  
your salon details. For 
just the cost of a postcard 
stamp, you can be an 
instant marketing genius! 

 
THE  J  LIST GIVEAWAY

Want to win CnD Logo Latte Cups like those  
pictured below?  

Visit cnd.com/freelattecups and take our J List on-line 
quiz to qualify. one winner will be chosen at random from 
respondents on  
Aug. 15, 2009. 
that’s a 
$65.00 
uS value!



Louis Vuitton’s drool-
inducing, tribally decorated 
platforms are a woman’s 
version of the most delicious 
milkbone. they could only 

be worn with a rebellious 
shade of dark ruby.

on summer walks, show 
off your studded, bejeweled 
gladiator flats with a creamy 
flesh tone pedi that matches 
your skin. For the most 
modern look, make it matte 
by buffing off the surface 
shine. 

of course, when the 
mercury is rising and no 
shoes are needed for beach 

runs, electric red 
gives beautifully 
groomed feet a 
summer sizzle. 

Your inner dog 
whisperer will 
agree.

For more news 
and the backstage 
scoop visit:
cnd.com/About-
CnD/Backstage-at-
Fashion-Week

stYLe fiLe
JULIA LABATon

Red PR
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Let the 
dogs oUt!
when the dogs are barking to 

get out of winter boots and 

into sexy sandals, meticulous 

pedicures are a must! once feet 

are unleashed, let them show 

off this season’s hottest looks. wHAT’S UP?
Have thoughts, ideas or suggestions about what you’ve 
learned in this issue of nailink?  We would love to hear from 
you! Drop us a line at: cndnailink@cnd.com


